Red Interamericana
Interamerican CSR Network






$
( ( )
o $
o $ !
o ( & % )
- ,
4+ ] H# 01 #

-1#2 2 3 * # 23 9



4

CAMARA NACIONAL DE COMERCIO
SERVICIOS Y TURISMO DE CHILE

ASWEX

ASOCIACION DE EXPORTADORES DE CHILE A.G.

QD
SOFOFA

Eeaprmasbalifsd Sora g’

ASOCIACION DE
INDUSTRIALES
ANTOFAGASTA

VINOS DeE CHILE

NN ES OF CHILE
-



CENTIFICGANES SODIMAC
1 s" |
EPV VINOS H:E'IEH‘I-,I,‘E:E--
ZOFRI1 SA. alparaiso i
..,a

JgeTROL «4ISAGEN






190 4 Declaracion
180 - T(ipgrt?ta de .
Principios de
170 1 la OIT
160 +
150 -
140 A
130 -
120 -
110 4
100 4
90 1
80 1
70 ~
60 +
50 -
40 -
®
Matsushita Jonhson & Jonhson PAX World Calvert  Ariel

20 Principles Credo Funds Group  Funds

Guias de la
OECD

Shell Principles

10 4
193171933 1935 1937 1939 1941 1945 1947 1949 1951 1953 1955 1957 1959 1961 1963 1965 1967 1969 1973 197571977 1979 198 1985

Afo lanzado
®: -
J$ 1 89 :




~
1,100 4

1,000 4

900 -

800 -

700 -

600 -

500 -

400 +

300 -

200 -

100

The Natural

Step Principles

Caux Round Table
(CRT)

1 Kyosei de
Canon
0 - T T

@
I1SO 14001

World Business Council for
Sustainable Development

The Rio Declaration on
Environment (Cumbre del

Domini 400
Social Index

O

Clean Clothes

GRI

Campaign Planeta)
CRT Princiol Protocolo de Kioto
BSR rinciples \
CERES Principles Accountabilit

Citizen Funds Dexia

1993 1994 1995 1996 1997 1998

The UN Global Compact

Instituto ETHOS FTSE4Good

Index

Dow Jones Sustainability
Index (DJSI)

The Norms (UN)

The World Summit on
Sustainable Development

The Global Sullivan

Principles Q

Fair Labour
Association

SA 8000
ISE de la Bolsa

ETI de Sao Paulo

AA 1000 The King Report Il

Equator
Principles

1986 1987 1988 1989 1990 1991 1992 1999 2000 2001 2002 2003 2004 2005 2006
Afio lanzado
+( n
11 89 5 o #
5 & ' = -
® :0 -
® Q =< O o 7 #
6 )15+ ? 6 $@1 + 9( ) #1
($1 2 8 ($



& " "8l *0

1223+

1.3%
16.7%
257%
J 10 20 30 40 50 60 70 30
Very high prioriy Moderate prioriy Very low priority
I High pricety W Low priority I Dontkndw
% &&" () + ) -

100



—_—— —_——
—_—

P — / indices de ™ T -
e S ‘\\ sostenibilidadej. DJsI, .’ 7 N
\ // - - - \
4n|C|at|vas de comunidad ~~-R[SE4Good) __--- ’/ Organizaciones de la sociedad

| civil mas efectivagoNGs, |

. .. /
\. fundaciones, asociaciones) -

/ internacional Global Compac\n
. OECD Guidelines, Protocolo/de
Kyoto) L/

N

~ < —_

Multinationals
(MNCs)

- —_—

—_———

//// \\\\ /// \\\
P [l , \
/ ﬁ:](;gseu)?écel%: N / Gobiernos con N\
[ | .
L I : : marcos regulatori |
\ v sofisticados. Local operations and suppliers of \ arcos regu atorios |
y , \
AN y \ mas severos. /
~ - MNCS \ /
S~ _- N //
\\ //
Large local corporations and their /77777
suppliers
// g . \\\\ T T T T T ~<
/~ Medios de N ,-Inversionistas éticose  ~~_
| comunicacion con mas = / iniciativas del sector financiero
. cobertura 'y veloc:|da£q./ -~ s ' (ej. Domini Social Funds, Calvert /
S L /Asomacmnes empresarlales \._Funds, The Equator Principles)_ -~
———————— ( (WBCSD, BSR, Round Caux Table S~ 7
\ Ethos, AED, etc. S TTTTeT

- -

Fuente: Enrique Ogliastri, Juliano Flores, Arturo Condo, et al. “El Octagono: un modelo para alinear la RSE con la estrategia. Editorial Norma (forthcoming).
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Related to performance

Not related to and competitvness

business performance

Gestion de la
Inversion Social Responsabilidad
Estratégica Social
Empresarial

Filantropia Inversion Social
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Net profit
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Environmental

Emplyee satisfaction
performance
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Relation with Relations with

your community Your suppliers
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Main implementation challenges
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